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Abstract

The COVID-19 pandemic has brought international travel and movement to an abrupt halt
and resulted in a significant disruption on the tourism industry of the world. Many
researchers have shared their work showing the impact of the COVID-19 pandemic on the
tourism industry. This article is an attempt to provide a comprehensive review of the works
that has been done in the context of Asian countries. It reveals that all the selected countries
have already experienced a dramatic contraction in terms of their national income and hike
in the rate of unemployment due to the disastrous impact of the COVID-19 pandemic on the
tourism industry. As such, policy makers should play a vital role to find out appropriate
resilience strategies to overcome the adversity and make the tourism industry more
attractive, comfortable and safer for the travelers in a post pandemic world.
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Introduction

Tourism industry, nowadays, has received attention across the world due to its significant
contribution in stimulating consumption, promoting trade and international communication
(Qian et al., 2018). This sector is considered as one of the rapidly growing industries
(Shahzad et al., 2017), that can assist in economic recovery and growth if the underlying
potentials of the industry are managed properly. It can also be recognized as one of the
major contributors to economic growth and development for an emerging market (Haller,
2012; Shahzad et al., 2017). The importance of tourism industry is manifested in the fact
that it contributes positively in increasing revenues (Alam and Paramati, 2016), creation of
jobs (Habibi, 2017), elimination of poverty (Blake etal., 2008), development of
infrastructure (Lee and Chang, 2008) and promotion of economic growth (Mariolis et al.,
2020).

Tourism industry is gigantic and global tourism business accounts for 10.4 percent of global
Gross Domestic Product (GDP) and 10 percent of employment (Menegaki, 2020). The
sector consists of transport, airlines, cruise lines, hotels, restaurants, travel agencies, tour
operators and guides, online travel entities and sites of attractions like national parks, rivers,
lakes, protected areas, cultural heritage etc. and small and medium enterprises (SMEs), and
micro-firms that support the sector. This sector is also linked to the agricultural and fisheries
sector of a country. As such, one can easily predict the economic impact of any disruptions
held in the smooth operation of this sector.

The COVID-19 pandemic has got a rapid outbreak and affected almost all countries and
territories of the world. It was first identified in a seafood market of Wuhan City, China at
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the end of 2019 (Zhu et al., 2020). The countries around the world alerted the public to be
careful and to take responsive care. Strategies like- lockdown, social distancing and staying
home have been put in place as the required action to flatten the curve and reduce the
transmission of the disease. Most countries of the world have put travel restrictions and
closed their border for the visitors and travelers. This, in turn, resulted in a total suspension
of international tourism. Besides, domestic tourism also got affected due to the lockdown
conditions imposed in many countries. As such, tourism is one of the sectors remarkably
affected by COVID-19 (Fotiadis et al., 2021). It has been reported by the United Nations
World Tourism Organization (UNWTO) that a loss of USD 1.2 trillion in export revenue has
been incurred due to a 78 percent drop in international tourists in 2020 which is about seven
times the 9/11 incident resulted in (UNWTO, 2020). Additionally, the drop in the tourists’
demand has also led to a severe financial problem (Tsionas, 2020). Notably, both the
international and domestic tourism has become “lifeless” due to plummeted rates of hotel
occupancy, cancelled business trips and vacations and industry-wide lay off of workers
(Maliszewska et al., 2020). Gossling et al., (2020) reported that the pandemic caused by
COVID-19 hit the tourism industry severely compared to other key industries like seafood,
shipping, oil and gas. Moreover, Jones and Comfort (2020) added that, the COVID-19
pandemic has not only affected the tourism industry but also changed the natural
environment that may result in a change in the global development patterns.

Starting from the year 2020 when the COVID-19 pandemic started, many researchers have
shared their work showing the impact of the pandemic on the tourism industry. Beside may
international organizations have also published article on the issue. This paper is an attempt
to provide a comprehensive review of the works that has been done in the context of Asian
countries. It provides an essence regarding the studies that show how different economic
indicators like GDP, employment, foreign exchange etc. has been affected due to the
disastrous impact of the COVID-19 pandemic on the tourism sector. As such, this paper
would be helpful for the tourism experts to get a bird’s eye view over the disastrous impact
of the pandemic on the tourism industries of Asian countries. It would also be helpful for the
policy makers to have an idea regarding the resilience strategies provided by the earlier
works to overcome the adversity of the pandemic on the industry.

Objective and Methodology of the study

The main objective of this study is to provide a comprehensive review of literature on the
impact of the COVID-19 pandemic on the tourism industry in the context of Asia. It also
focuses on the resilience strategies provided by the industry experts to overcome the
adversity and bounce back the situation to make the industry more attractive, comfortable
and safer for the travelers in a post pandemic world. In order to conduct this study a
descriptive method has been followed and a significant number of research papers, reports
published by the government and private organizations, newspaper articles and websites of
international organizations working on travel and tourism has been reviewed that portrays
the impact of the COVID-19 pandemic on the tourism industry, especially, in the context of
Asian countries.

Impact of COVID-19 Pandemic on Tourism industry of selected Asian
countries

Bangladesh:
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According to Kobra et al., (2018) the investment made in tourism industry is not adequate
enough for creating a strong platform to utilize the industry for adding a significant
contribution to the economy of Bangladesh. Though, Salam (2014) shows way for making
the tourism industry as one of the key contributors to the economic progress of Bangladesh.
Study by Sayeda (2017) identifies Cox’s Bazar and three Hill Tracts of Chattogram as the
potential source of generating revenue for the country through mass tourism. Rhaman (2016)
portrays how people in Rangamati get benefitted through their engagement in tourism
related activities. Sazzad (2020) finds a rapid growth in the tourism industry of Bangladesh
with its 4.4 percent contribution to the total national gross domestic productions. As the
sector was growing in the country smoothly, all of a sudden, the COVID-19 pandemic
changed the track putting many people in serious trouble.

There is a few literature available showing the impact of the pandemic on the tourism
industry of Bangladesh. Hafsa (2020) shows the impact of COVID-19 on the rate of
occupancy on luxury hotels at Cox’s Bazar. Her study also shows the adverse impact of the
pandemic on aviation sector and the joblessness of people serving in the tourism industry of
Bangladesh. She also reports losses incurred by the different stakeholders operating in the
tourism and hospitality sector of the country. Based on the data provided by Tour Operators
Association of Bangladesh (TOAB) Adhikary and Hasan (2020) reported that the tourism
sector of the country has incurred a loss of Taka 20,000 crore alone in the year 2020.
Applying an event study, Chowdhury (2020) finds significantly negative cumulative
abnormal returns of five companies listed with the Dhaka Stock Exchange (DSE) under
Travel and Leisure category. He suggests the policy makers of the industry to resuscitate the
highly potential industry and to get prepared for any unforeseen imminent crisis.

China:

In 2018, the tourism industry contributed for more than 11 percent to the GDP of China (Liu
and Han, 2020). Based on the government statistics Su et al. (2021) reports that, the number
of international tourists visited China was 56 million, while for the domestic tourists it was
1.61 billion and it is growing over time. The country earned 45 billion US dollars of foreign
exchange from the sector and got fourth position globally. Domestic tourism income in
China has been reported at 777.1 billion Yuan. From tourism to infrastructural development,
the sector has given rise to several benefits for multiple industries operating in China (Zhang
& Gao, 2021).

Chen et al. (2020) found the COVID-19 outbreak caused a 32 percent decline in China’s
online consumption. Their study also identifies the catering, entertainment and tourism as
the mostly affected sectors in China. The view of Davies (2020) gives support to the opinion
of Jennings (2020) and reports that, air travel in and out of China has been severely
restricted due to the outbreak of the Coronavirus; as a result, the tourism sector of China has
been affected adversely. In another study, Koe (2020) mentioned that not only the Chinese
hotels and restaurants but also the transport industry has experienced losses due to the rapid
COVID-19 pandemic in China. Hoque et al. (2020) reported that the most of the foreign
tourists cancelled their trip to China due to the rapid outbreak of the Coronavirus; this in
turn, had a negative impact on the subsectors related to the tourism of the country. Using
panel data, He et al. (2020) analyzed the impact of the COVID-19 pandemic on the returns
of Chinese-listed companies. Their study indicated a significantly adverse effect on the
performance of stocks operating under different industries. Wu et al. (2021) have shown
how the COVID-19 pandemic had a negative impact on the returns of stock of Chinese-
listed firms operating under the tourism industry. To overcome the adverse impact of the
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pandemic, Su et al. (2021) suggested the policymakers to pay special attention to the
industry. They also suggested formulating and developing tourism friendly policies to
encourage the tourists to visit the country and maintaining and improving the industry’s
standing by lowering the overall cost and improving the hospitality related services for both
domestic and international tourists.

India:

As one of the major destinations for many international tourists, India is creating several
employment opportunities and generating a significant amount of tax revenue (Ahmed &
Krohn, 1992). The tourism industry has created about 87.5 million jobs which is 12.75
percent of total employment of the country and thereby contributing an amount of INR 194
billion to India’s Gross Domestic Product (GDP) (WTTC, 2018). The record of 2019 shows
that, this sector obtained a 4.8 percent growth, which is equivalent to USD 29.96 billion,
compared to the previous year. In the first part of the year 2020, it reached US$5.40 billion
which made India to have 34th position in terms of tourism competitiveness in the world
(IBEF, 2020). Department for Promotion of Industry and Internal Trade (DPIIT) (2020)
report predicts that the tourism sector would generate 52.3 million job opportunities by 2028
in India (DPIIT, 2020). But an unfortunate entrance of the COVID-19 pandemic has affected
the tourism map of India and the collapsed the entire system (Jamal et al., 2020).

Due to the pandemic, fall in foreign tourists’ arrival rate was 68 percent from the month
February to March 2020 which led a fall in foreign exchange earnings by 66.32 percent
(Statista, 2020). Using the ANN model with respect to COVID-19 outbreak Jaipuria et al.
(2020) predicted the number of foreign tourists and exchange rates. Their findings suggested
that if the tourism sector and policies are not properly restructured, then the foreign
exchange earnings will fall below USD 1790.53 million and the country may entirely lose
the amount. If policies are reformed to manage the sector, then the value of foreign
exchange earnings will be at least USD 13351.07 million. Jamal, et al. (2020) concludes
their study saying that “In India, due to the rapid spread of the novel virus, both domestic
and foreign tourists cancelled their planned trips. Consequently, most of flights were
cancelled, hotels and restaurants were closed, and residencies were empty. A sizable number
of people, who are directly and indirectly dependent on the tourism sector, have lost their
jobs and again came into the vicious circle of poverty”. They provide a list of both short
term and long-term measures taken by the government of India for elevating and combating
the effect of COVID-19 pandemic on the tourism industry.

Indonesia

Until 2019, the tourism industry in Indonesia becomes one of the major sources of earning
foreign exchange for the country. Even, it was forecasted that the sector will be ranked as
the highest contributor to foreign exchange and creation of jobs in 2020 (Kristiana et al.,
2021). However, the reality was different due to the rapid outbreak of COVID-19 in
Indonesia. Based on data taken from the Central Statistics Agency (2020) they stated that,
the number of tourist visits to Indonesia from other countries of the world in July 2020 was
159,763, which is 89.12 percent lower compared to the foreign tourist visits in July 2019
(1,468,173 visitors). Due to such fall in tourist arrival rate, in July 2020, the occupancy rate
of Indonesian star classified hotel rooms reached an average of 28.07 percent (a reduction by
28.66 points) compared to July 2019 (56.73 percent).
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In their study Purba et al. (2021) shows that, in 2015, the tourism sector of Indonesia
reached to IDR. 224.46 trillion, and with a 60 percent increase it reached to IDR. 356.94
trillion in the year 2019. In an average, the growth rate was 15% per year. However, due to
the COVID-19 outbreak it shows a drastic decline of 49.6 percent and reached to IDR
179.76 trillion in the year 2020, which was even, lower than 2015. By applying trend
simulation techniques, they forecasted that, it could be IDR 400.68 trillion, or an increase of
12.25 percent compared to the year 2019, if no COVID-19 pandemic were there. Purba et al.
(2021) also estimates that, tourism sector’s contribution to Indonesia's GDP reached to 2.25
percent in 2019 while it was 1.95 percent in 2015. Due to the pandemic, it has been
decreased to 1.16 percent in 2020. The forecasted contribution of the tourism industry to
Indonesia's GDP in the year 2020 without the existence of the pandemic was 2.49 percent.
Based on the structural functional theory, Kristiana et al, (2021) proposed for
implementation of sustainable tourism in the country that depends on creation of community
resilience and tourism resilience. Their study also proposed that, in order to build resilience
to face the pandemic the government and the stakeholders of the industry should play an
active and innovative role.

Laos

Before the outbreak of the COVID-19 pandemic, there was an increase in the international
tourist arrivals by 14.4 percent in Lao People’s Democratic Republic (Lao PDR), which
resulted in an all-time peak of 4.79 million. Total receipts from international tourism
become $934 million (Government of the Lao PDR, MICT 2019). With growing linkages
between the tourism sector and the rest of sectors of the economy, Khanal et al. (2014)
implied an indirect contribution of tourism in the growth of the economy. In 2017, the sector
accounted for 13.7 percent of total GDP and in 2019; the country received over 4.79 million
visitors which was 14.4 percent higher than the previous year. Due to such increase, the
country generated revenue of USD 900 million on that year from the tourism sector alone
(Southichack et al., 2020b). Another report by Southichack et al. (2020a) states that, Lao
PDR’s GDP growth rate for the year 2020 has been forecasted to 6.5 — 6.7 percent. Growing
tourism sector was considered as one of the key assumptions in their growth forecast.

But, due to the COVID-19 outbreak, there was a decline in the number of international
tourists entered in the country by 16.6 percent during the period January-March 2020.
Number of passengers used to travel monthly has been dropped by 66.5 percent in January-
June 2020, translating to a loss in revenue by 66.3 percent compared to the same period of
the earlier year. Though, airlines did not lay off any workers, but paid their employees 30
percent of their regular salaries, and encouraged staff to take voluntary leave without pay.
Hotels and restaurants offered up to 70 percent discount on their regular price to attract
domestic visitors and to reduce their operating cost they had to send 30-60 percent of their
staff on leave without pay. During the lockdown period, income of the hotels and restaurants
dropped to almost zero and they had to lay off more than 80 percent of their staff
(Southichack et al., 2020b). As such, the “sudden stop” in receipts from tourist arrivals
caused by the COVID-19is expected tohave a devastating impact on tourism
enterprises in the Lao PDR. To get rid of it, the sector needs assistance to survive the current
crisis and prepare short to medium term recovery plans once the pandemic subsides
(Yamano et al., 2020).

Malaysia
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In Malaysia, tourism has been identified as one of the primary industries and service sectors
that have seen tremendous growth (Ahmad, et al., 2019). Besides generating substantial
foreign exchange income, this sector of the country is playing an important role through
creation of job opportunities (Mosbah, et al., 2014). In 2019, tourist receipts have reached
MYR 86.1 billion from MYR 83.1 billion in 2018 (Tourism Malaysia, 2020). Malaysia has
initiated offering various tourism products to the tourists, a range of such niche market
products include cultural and heritage tourism, medical tourism (Sarwar, 2013), educational
tourism (Ojo, et al., 2013), Halal tourism (Haque et al., 2019) etc. and among these products,
demand of Halal tourism is growing tremendously (Karim et al., 2020).

According to Karim et al., (2020) and Ying (2020), the tourism and hospitality industry of
Malaysia has been affected significantly due to the global outbreak of COVID-19. It resulted
in a considerable downturn in air travel and forced people who are employed in hotels,
restaurants and other sectors related to the tourism industry to opt for an unpaid leave
(Aldaihani and Ali, 2018). The Malaysian Association of Hotels (MAH) reported that as of
March 2020 a total of 170,085 hotel room bookings having an estimated value of MYR 68
million has been cancelled (Kaur, 2020). MAH also expected that, 30% of 4,888 hotels of
Malaysia registered under the Ministry of Tourism, Arts and Culture (MOTAC) will be
closed down (Ahmad, 2020). Tan (2020) argues that, the pandemic has considerably
affected the aviation sector of the country and the Malaysian airlines have experienced a
substantial revenue loss due to a decreasing trend in passenger demand to and from China’s
tourist areas. As per the study of Hanafiah et al. (2021) the disruption in the tourism
business in Malaysia is likely to continue for many months in the future and would cause
unrest to the sustainability of the country’s economic condition. Their study also provides a
comprehensive picture of the Malaysian tourism business trends, its impacts and the needs
arising from the COVID-19 pandemic. Consequently, they gauge the industry’s resilience
and readiness in the midst of the financial support provided by the fiscal policy of the
government and the Central Bank. Based on the primary data they reported a reduction in
the tourism sales and revenue of their respondents despite of the positive support received
from the government. Their study recommends the Malaysian government to provide more
tailor-made financial support to the players in the tourism industry for its future efficient
performance.

Nepal

In Nepal, tourism has uplifted the socioeconomic condition of the locals and provided them
enough opportunity to lead a better life through the elimination of poverty. It has significant
contribution in the overall development of the nation. It is also one of the major sources of
earning foreign currency for the country (Shivakoti, 2021). The industry generated NRs.
240.7 billion in the year 2018 which is 7.9 percent of GDP (Prasain, 2019). About 200,000
people are being employed in restaurants, hotel, mountaineering, trekking, airlines and other
tourism related sectors in Nepal (ADB, 2019). As per the Nepal Tourism Statistics (2019),
there are 1254 registered hotels of star and tourist standard categories; 29 international and
20 domestic airlines; and 2649 registered trekking agencies and other businesses that operate
to serve the tourism industry of Nepal. According to Ulak (2020), with the development of
many mega projects the country’s tourism industry were gradually shifting from passive-
impetus to active-impetus. But, due to the unfortunate outbreak of the COVID-19 pandemic,
Nepal has also been adversely affected and its preliminary impact has been recorded a loss
of 14.37 percent to Nepalese economy due to the restrictions held in travels and
cancellations of flights (Shrestha, 2020). Even, the ambitious campaign “Visit Nepal Year
2020” aimed by the government to bring 2 million tourists had to cancel in Nepal (Ulak,
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2020). In her study, Shivakoti (2021) showed the impact of COVID-19 pandemic on the
tourism sector of the country in terms of the economy, society, education safety and health
etc. She proposed the government to come forward with special packages for the tourism
industry, to form public private partnership to manage the crises period and to develop
recovery strategies with specific timelines. She also recommended the policy makers to
prioritize the target markets with proper stratification and to use social media to convey a
positive message regarding the industry to attract tourists in the country.

Pakistan

Starting from 1972 with the creation of a separate ministry to promote tourism in Pakistan,
the industry has seen many ups and downs due to severe hits by earthquake (Haseeb et al.,
2011), flood (Asgary et al., 2012), terrorism (Raza & Jawaid, 2013), political unrest, internal
crises (Chen et al., 2009, Papatheodorou et al., 2010 and Cohen, 2012) etc. Despite of all
those obstacles, the tourism industry of Pakistan has gradually proved to be a big source of
income and employment and during 1994-2019 tourism contributed 5.7 to 7.1 percent to the
GDP of the country (Mohammad et al., 2020). In the year 2013, the industry contributed 3.1
percent to GDP with 6.2 percent of the total employment of the country (Abdur &
Muhammad, 2015). Based on a report published by Pakistan Tourism Development
Corporation, Mohammad et al., (2020) states that, the income earned from tourism industry
raised to US$19.4 billion in 2016 which was 6.9 percent of the GDP. They also stated that,
Pakistan generated an amount of Rs. 12.26 billion with an entry of about 8.8 million tourists
in 2019 and based on this a revenue of Rs.36 to 50 billion has been targeted for the year
2020. But, like other countries of the globe, Pakistan also observed lockdown with an
expectation to reduce the infection of COVID-19 (Nafees & Khan, 2020). This, in turn, has
put the industry at a great risk. The airlines, road transport, cruise and hotels all had stopped
their services for the time being and resulted in a serious hit to the progress of the tourism
industry of the country. The World Bank Group (2020) estimates a potential loss of US$
3.64 billion to the GDP while putting 880,000 jobs at risk in Pakistan. It also reports that,
Khyber Pakhtunkhwa Province was likely to suffer from US$ 10-20 million in losses due to
the pandemic. Moreover, very few studies are made to show the impact of the COVID-19
pandemic on the tourism sector of Pakistan. As such, further studies are required to specify
the impact of the pandemic on the tourism sector of the country and the industry experts
should come forward to develop appropriate resilience strategies to get rid of the problem
and to keep up the progress of the industry in a post COVID-19 pandemic world.

Philippines

At Philippines, tourism sector has become a crucial part of the country’s development
strategy (Gutierrez, 2021). In the year 2019, the industry’s estimated contribution to the
GDP of the country was at 12.7 percent and 14 out of 100 Filipinos were employed in
tourism industries. In figure, this sector created employment for approximately 5.7 million
people (Ilarina, 2020). This in turn made this sector to be considered as one of the economic
pillars of growth in the services sector along with the remittances sent by the Filipinos
working overseas and the business process outsourcing—information technology sector. But
very unfortunately, tourism industry of Philippines suffered major losses due to the
initiatives like- travel restrictions, community quarantines, shutdowns of airlines, and
closure of establishments etc. taken to stop spread of the COVID-19 pandemic. Due to the
travel bans at Philippines, the loss expected to result was amounted to approximately USD
9.3 billion while putting 50,000 jobs at risk (Gutierrez, 2021). According to Rozario and Era
(2020), the government and other stakeholders need to develop multi-level strategies that are
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sustainable, inclusive, adaptive, and innovative. They also recommended for centered
tourism recovery plans based on solidarity of actions and resilience through systematic
adaptation and transformation.

Sri Lanka

In Sri Lanka, the tourism industry plays a crucial role in the economy with its 12.5 percent
contribution to GDP and 250,000 direct and up to 2,000,000 indirect employment
opportunities (Karunarathne et al., 2021). In spite of the disastrous events and civil war held
in 2009, the tourism industry of Sri Lanka made a record of achieving a two-digit growth
rate for both arrival of international tourists and earnings from tourism (Weerathunga et al.,
2020). It gets an additional 1.9 million tourists by the end of 2019 (SLTDA, 2020). The Trip
Expert, one of the world’s leading travel agents, has also addressed Sri Lanka as the “Best
Emerging Destination for 2019 due to its pristine mountains, beaches, and UNESCO World
Heritage sites (Xinhua, 2018). As such, the tourism industry can be considered as one of the
key promoters to growth for the Sri Lankan economy.

Based on the projection made by the Asian Development Bank (PWC, 2020), Karunarathne
et al., (2021) reports that, due to the COVID-19 pandemic tourism revenues of Sri Lanka
could fall from US$ 107 million to US$ 319 million at the beginning of March 2020, with
an actual loss in revenue likely to be much higher than the expected as the situation has
escalated over time. They also state that, a vast majority of the workers working in hotels
and restaurants, airlines, travel agencies, tourist shops etc. have become temporarily
unemployed due to the closure during the pandemic period and this in turn has made a
massive financial impact on the families that are dependent on tourism. Moreover, those
who invested in the sector are facing a financial crisis to settle their debts, make payment of
wages and meet other necessary expenditures for maintenance work on assets
(Samarathunga, 2020). To get recovery from the worst situation of the sector Arachchi and
Gnanapala (2020) recommended for immediate resilience strategies like financial support of
the government, motivation of employees ensuring their job security during this hardship
and effective empowerment of female workforce.

Thailand

According to Dabphet et al. (2012), tourism is the primary contributor to the national
income of Thailand and tremendous growth of the industry has made it possible to be one of
the developed sectors of the country. Through a rise of 4.24 percent year over year the sector
has welcomed 39.7 million of international tourists in the year 2019 and consequently,
receipts from tourist have contributed THB 1.9 trillion to the national revenue of the country
(Ministry of Tourism and Sports, Department of Tourism, 2020). Based on a report of the
Department of Tourism, Thailand, Vithayaporn (2021) stated that, in terms of tourist arrivals
China maintained the first rank during the past five consecutive years (2015 to 2019). In
2019, tourists from China made up 25 percent of 39.7 million international tourists at
Thailand. And, at the same year, receipt from tourism was totaled up to 20 percent of GDP
(Theparat, 2019). However, with the announcement of quarantine by the Chinese
government at the city of Wuhan, the whole tourism industry of Thailand got an immediate
severe effect. The tourist shopping areas and the spots of tourist attraction become stagnant
suddenly due to the absence of Chinese tourists in particular. People serving in the tourism
and hospitality-related jobs got severely affected due to the changing environment of the
industry (Chanel, 2020). In addition, the airline industry has also been severely affected due
to drastic decline in sales and revenue with the cancellation of the flights to and from

47



Journal of Management and Tourism Research
Volume 4 Issue 2 - 2021: 40 - 55

Thailand. Even, many nations around the globe have perched their trade and travel
relationships with Thailand (Ekstein, 2020). Maromie & Shaw (2021) suggested for more
multilevel governance to engage the stakeholders and to support grassroots and community-
level networks for enhancing resilience in Thailand. They addressed the COVID-19
pandemic as chance to recover better while leaving no one behind and recommended the
affected countries to take a holistic approach to identify the existing gaps and work towards
a sustainable society with an inclusive long term recovery plan. They also proposed for a
Health Emergency Disaster Risk Management (HEDRM) Framework that would support a
coordinated response across various sectors linked together rather than focusing on one
particular sector.

Discussion and Conclusion

This paper provides a comprehensive review of literature on the impact of the COVID-19
pandemic on the tourism industry, especially, in the context of Asian countries. It reveals
that a good number of country specific works has already been done to show the impact of
the pandemic on the tourism sector and its subsectors. Beside the industry experts and
regional tourism organizations, different worldwide organizations have also published
reports focusing on the issue. Majority of the works have been done to show the impact of
the COVID-19 pandemic on the major indicators of economic performance like- GDP,
foreign exchange, employment etc. To get recovery from the situation phased actions and
innovative strategies enabling all stakeholders to adapt to a new landscape of business is
required. Several experts in the field of tourism research have focused on the importance of
crisis management planning (Avraham, 2018; Laws & Prideaux, 2017; Prayag, 2018) and
the benefits expected from a strategic tourism communications plan (Avraham & Ketter,
2017; Cakar, 2018; Park et al., 2019). However, effects on the tourism industry and the rate
of resurgence from the crisis depend on its type. When the crisis is related to the injury of
health, that time it requires to develop more comprehensive strategies (Gani & Singh, 2019;
Mair, et al., 2016; Zahari, et al., 2016). Future researchers should extend their research to
portray the actual picture of the impact of the COVID-19 pandemic on the industry and find
creative resilience strategies to overcome the adversity and make the tourism industry more
attractive, comfortable and safer for the travelers in a post pandemic world.

Tourists are typically risk averse. Any actual or perceived threat to their security, health or
safety influences their decision to travel or visit a particular destination. As such, the
industry tends to be highly sensitive to negative environmental factors (Hung et al., 2007)
and the ability to provide a secure, safe and predictable environment for visitors is one of the
key success factors for the tourism destinations of a country (Speakman & Sharpley, 2012).
Therefore, it is quite clear that the COVID-19 pandemic had instilled fear among the
tourists, which would have a definite effect on their travelling habits (Gani & Singh, 2019).
Researchers are still trying to get a forecast of the future regarding the devastating impact of
the pandemic on tourism and recommending policies and guidelines to boost the industry in
a post pandemic world.

Although, the real impact of COVID-19 pandemic on the global tourism industry is still
unknown, the long-term impact of the crisis on the industry is well imagined. While many
researchers assert that the tourism industry embodies resistance and resilience, unique
strategies are required for its post-crisis recovery and for coping up with the long-term
impacts. Therefore, to get an understanding on the impacts of the COVID-19 pandemic
towards the tourism industry, policy makers should focus on how the stakeholders of the
tourism industry perceive and adjust to the crisis. Besides, it is also necessary to reinforce
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tourism governance at all levels for ensuring private sector coordination and participation
through formal public private dialogue mechanisms at the national and international level.
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